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ABSTPACT 

As a follow*up to a 1970 situdy^ interviews Were 
conducted in 1971 in four ghetto communi-ties (Bedford Stuyvesantr 
East Ha;:leor Chicago^ and flashlngtonr D«C,) to determine the extent 
to whi<Sh Sesame Street was reaching preschool 'agfe children as 
compared to the previous year. The program's success was demonstrated 
by continued growth in audiepce^ high frequency of viewing^ and 
recognition of the program's contribution by ghetto mothers, While 
availability ofxhe prograiton commercial television made penetration 
easier^ Sesame Street was a powerful enough attraction to draw a 
iarge audience using only .BHF and educational outlets. Early laorning 
weekday hours attracted the -most preschool viewers^ but aftejrnoons 
and weekends attracted school-aged children a^s well, (Author/PF) 
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1. 

Section I : introduction 



This is a report on the '1971 study conducted for Children's 
Television Workshop on the performance ofc the program Sesame 
Street in ghetto areas. 

The prime objectives of this new study are twofold; 

- 7 * t 

1. Determine the extent to which Sesame Street is succeeding 
in reaching underpriviledged pre-school aged children 
living JrH* ghetto areas. 

2. Ascertain how the program's current performance and achieve^ 
ments compare with the previous year using the Yankelovich - 
1970 readings for Sesame Street as the bencKmark. 

Other purposes of the study include: 

... Evaluating the net effect cf what happened in the ghetto 
areas in Ne'y^? York City vhen showings of Sesame Street 
were limited to educational television and UHF in con- 
trast to Last year when the prpgrem was also available 
on vnMX (Channel 11), on regular television. 

... Examine the program's comparative performance in reach- 
ing different ethnic ghetto audiepces — i.e.. Blacks 
in Bedford Stuvvcsant compared to essentially Spanis|i 
speaking households in^Easr Harlonij Nc^ York . 
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vv. Evaluate the program's reach on weekends compared to 
weekdays . , » . 



Overall, however, the main thrust of this new study is* to see 

/ ■ 

to what extent Sesame 3treet has become an accepted institution 
on television rather than a new innovation, and continues to 
reach and held the interests of small children living in depressed 
areas, an<i lives up^to its goal, of helping to better prepare ^hem 
for the school experience." * 



ERIC 
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3. 

Section il: Regear<^h De :' ign ^and MethodcloQ v' 



f 

The Research Desig n 



This study covers the same four m^jor ghetto areas covered in 
the 1970 study — Bedford Stuyvesant and East Harlem, Ne-^ York 
City; inner city, Washington; and the black slums of Chicago** 

^ As in the previous 1970. studies , the same sampling instructions, 
; field interviewing procedures and validation techniques vere 
used to guarantee completely reliible and paroje'ctible Results. 



Thus, through the use of parallel questions and sampling tech- 
niques, we are able to draw . valid , comparisons with our previous 
studies. As well as containing a myriad o£ guestipns about ^he 
child's viewing habits, the questionnaire contains inquiries 
designed to glean verbatim opinions of Sesame Street: from both 
child and mother* 

* 

Qualificat ion s of R esponde nts 

To qualify for the interview, a respondent had to either have" 
^children, between the ages of 2 and S who Were neither in' day 
care nor nursery schools during the "day, or tp care for other 
children of the same age on a regular (five day a week) basis. 
All interviewing Vas done during the day to insure that the 
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mother or babysitters "were at home during these hours and could 
speak from first-hand knowledge. r 

The second qualification wafe that there had to be at least one 
television set in working order in the household. — — 



The Sample Procedure ^ ^ 

r 

The sampl^es were designed to insure Wximum representation of 
^ each area, and to 'minimize any bias due to either the clustering 
of the interviews or possible interest generated by the appear- ^ 
ance of the. interviewers in the area* For example ^ a total of 
40 sampling points were use_d in Bedford -Stuyvesant , 10 in Ksst 

i 

Harlem, 35 in Chicago, and 35 in Washington, D.C. In eech sampling 
point, each interviewer was given a starting point, and ^ route 
to follow. When it was necessary for-an interviewer to return tc 
the sampLe point for a second day to' complete her asslgnrnenr, she 
' was -given e second starting point and routing.* listing sheers 
, were kept to accoi>nt for thcs«^-not at home, those ineligible to 
be interviewed, and refusals . 

The final sample included 1222 interviews from four typical 
ghetto communities — three Black and one of predcminately Spanisr. 
^ background. 
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Fi eld Intervi-ewing ' 

i 

All interviewing was conducted by Black or Spanish speaking 
interviewees living within or adjacent to the ajrea in which 
they were interviewing, No one was assigned more than tvo 
sapling points. Despite nearly all of the 'interviewers having 
had previous intervievving experience, each was specifically 
trained for this particular project. 

Valida-bion ^ ^ * 

\ 

Close to 100 percent validation was made of all completed 
interviews. Respondents were asked whether or not they'd been 
interviewed, and the subject of the interview. Also* questipns 
vete asked about Sesame Street viewing and demographic characte 
istics of the househoid.^ Each completed inrerview was also 
read and carefully checked by the project directors as an 
additional validity check. 

The Report 

For the convenience of the'reader, the study is. organized in 
the following way. Overall findings and conclusions for the 
four areas are covered in the overview flection jji* follo^y^d 
by summary tables showing comparative datNa' f or this year and 

8 



1970 for each of the four sampled areas on penetration and 
frequency of viewing^ our two major trend measurements^ 

In Sections IV through VTI, more detailed findings are reported 
for e^ch of the four arfeas. 

The final two sectibns (VIII' ?ind IX) cover tabular summaries 
*and verbatim quotes of the mothers' and childrens'^ responses 
to the question, "vJhat do you particular J.y like about Sesame 
Street?'' ^ 
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/ 

Section 111,^ TbP n..o^,,i'^.. aj^d Summary T^h}^ 

The percentage of viewers in Washington D.C. has surged from 
32 to 59 percent of pre-school children despite Sesame Street 
continuing t(:r fee ' available only on UHF^, This imprassive shcving 
appears tpj^e due to two major factors, {1) the popularity of 
the program and (2) the increase in the number oi television 
sets with UHF in Washington. 



2, * Frequency of V i evjincf 

Viewing frequency among Sesame Street vatchers has either held 
^ steady or advanced i«^as t Harlem, Washington D.C. and Chicaga. ' 
It has,, however, shovm^some decline in Bedford Stuyvesant, again 
as a result of the absence of the program on regular TV. 

In all four ghettX) corrtmunities it is apparent that most of these 

who watch Sesame Street at all watch ijj: 'wit:f> some regularity 

at least 2 or 3 times a week. In addition, ' the fact that in 

J- 

nearly every community surveyed^ a very substantial portion cf 
viewers have watched Sesame Street for -a year or more is further 
demonstration of the regular support the program enjoys among 
those it reaches^ Of course, Washington i s^^^^>/happy exception 'c 
this rule due to the tremendous increase in penetration cf the 



progran:i there \^ithin the las^ year. 
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in every area except Washingtorf D.C*., a, substnatial majority 
of viewers wat^h over the^ weekend as well as during the week, 
, ■ in, Washington, indicatii^ns are that Sunday viewing tends to 

a 

V 

detract ^from Saturday viewing without making a substantial con- 
tribistion of its. own. 



3 . .Audience Res p o nse 

♦ 

I Mothers of pre-school children who ^watcji Sesame Street indicate 

understanding of the unique role the program plays and appre^ 

ciation .of the job it is doing. Educational aspects of the 

program receive tKe vast majority, of attention* Learning to 

count cind learning the alphabet received numerous mentions in 

♦ 

V 

all areas* Many mothers also expressed approval of the way 
^esame Street makes" learning fun* East Harlem mothers also 
expressed appreciation of the role the prograni plays in improv- 
ing their childrens' English* 

The children .also continue to love the characters, particularly 
; Big Bird; and to explain hov;"much they like the counting, learn- 
ing the alphabets and singing on Sesame " Street* 
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Conclusions and Observatio ns 

Overall the results of the current study add up to" the fd^lo';^I^^ 
scorecard and assessment of- Sesame Street; 



1. Sesame Street is no..short term vender, but has tVie pcetn- 
tial of being a la3^ing contribution to the television 
medium — and to the Underprivileged pre-school chil<jiren 
in ghetto communitie-s , , , t. 

-v ' ^ * I 

2, The measure of its success is: 
a* Continued gxawch in audience 

b. Frequency of viewing 

c. The recognition of .•the pScograni*^svcontribution by ghetto 
mothers, in tern^s of making eduiation^available and ^ , 
exciting to their children. ' 



3, While the presence of the prcgran^ on regjlar ;such as 
Channel 11) makes penetration and audience size and reach 
easier^ Sesame, Street: is a p^^werful enough, attraction to , 
make it on its own, relying onJiy on educational and UHF TV 
cutlets, if necessary.' Obviously, ■ there ''are advantages to - 
having the program cn regular television, including faster 
momentum in obtairiing ne'w and first time viewers-^ Building 
audience size an<3 frequency of viewing is most: difficult 
vhcn the program is only available oh UHF. ■ ' ^ 



Early morning w(^ekday hcurs "prime'' time for Sesanie 
Street viewing,, but afternoons and weekends add an additional 
plus to the program by attracting school^-aged children as 
well* It^ is apparent that six, seven, and eight year olds 
living in the ghetto communities are finding important reasons 
for wanting to ^^atch the program* Indeed,, the response of 
the school-aged chil<^||jen to Sesame Streer suggests the Jieed fc 
and potential response to the new Children's VJorkshop pro- 
gram directed at this' p&rticular audience. 

Using Bedford Stuyvesant and East Harlem as the basis of 
comparison, the results strongly confirm earlier 'findings*^ 
that Sesame Street is equally important to boi:h c6mmunities^ 
There is^ as in the previous ^ear^ the suggestion that th,e 
program in at least ten percent' of t^e Spanish speaking hcmss 
is being used by the mothers as well as the chi'idr^ as a 
way of becoming more^f aniillar and conversant with the English 
language . \ * 

Other significant indications of the continued important 
role that Sesame Street 'plays not only in the life of the 
pre-school aged children, but the family unit, include: 



the extent to which , older children view Sesame Stree^ 
when it is available during after-school hcurs. 
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a 

the determined effort of the smaller children co tune 
the program in by themselves- In some insjtanceSj par- 
ticularly UHT this is no small achievement. 

tl^e considerable viev^ing of the prograni on Saturdays, 

normally a day vjhen there is a good deal of competition 

for the time and attention of even sma^ll children. The 

one exception, in this case^ would be Washingconj H^here^ 

f 

however, combined viewing on Saturdays and Sundays 
suggests that one out of two of the program's regular * 
daily viewers are sitting in on the Sesame Stjc^et screen** 
ing on weekends as weJ.1 as weekdays. 






Bedfoxc3 Stuyvesant 




Chicaqo 


1971 




1970 




l971 




1970 


i 

Unaided Aided Unaided Aided 


Unairisd Aided Unaided i^idec 


.V; 


% 


% 


% 


% 


% 


% 




Yes 






90 


in} 


96 


95 


87 %e 

i 


No 


16 


16 


8 


8 


3 


2 


7 8 


Not sure' 


8 


7 


2 


1 


' 1 


3 


e 4 



1 



15 



watch Sep^ifr.e street 


22 


90 


25 


88 


Today or yesterday 


46 


72 


54 


57 


3-6 days ago 


11 


12 


10 


19 


1-2 weeks ago 


6 


5 


3 


5 


More than^2 weeks ago 


6 




9 


3 


Not sure 


8 


V 1 


- 9 


4 



16 



\ 



1 hour or less every Saturday 



10 



Not sure 

iQuestion not asked in 1-970 study 



5 



17 



1 



Bedford Stuy Chicago 
1971 



1971 
% 



watched g«>samg Street ft/i 77 

yy,^ T.as't 2 weeks !S± — 



20 



More than 1 hour and less 

than 3 hours every Saturday 1^ - . 

. 3 hours 6r more every Saturday 



i4 



4 4 3 

Evexy other Saturday 

About one Saturday a month ^ . 

irregularly 
Never on Saturday 



2 
6 
7 
7 



^ Length of 
Bedford Stuy 

- . „ % 

Watched ^ ^esgme Street within 



Last 2 y fljeks 64 

LeBs tnan 3 montl\g 2 

3 6 mc>nths ' 9 
7-11 months - ^ ,9 

1-2 years* * 25 

J years and "over . 17 

Hot sure ' 2 
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Detailed F i nding s - 

Penetrat^ion Section 1^- Bedford Stuyvesant 

A total of 77 percent of the mothers and baby sitters indicated 
that t'he children 2 to 5 'who are at home during the day watch 
the program Sesaine Street* 

To obtain this information,, two questions were asked; ^ 

1, Do (children's names) ever watch a daytirre program on tele- 
vision called Sesame Street? 

2, Let's make sure we're talking about the* same program. Here's 
a picture with some of the characters they show on Sesame 
Street* Nc\; dc ycu recall whether tMe children (2 co 5) e"e5^ 
watch this program? 

While the viewing percentage for pre-school chi Idren has declined 

from the high 90 percent figure indicated in our stxMy of January, 

l970f the present penetration figure is still an impressive one. 

Certainly the fact that the decrease has been limited to 14% ^ 

^ ^\\\ 

despite the program no longer being on WPIX (Channel 11) indicates 
the degree of loyalty Sesame Street viewers have tovard the pro- 
gram* In the 1970 study, 69 percent of the viewers indicated^ 
they watched the program on V7PIX* Apparently the vast majority 
of^Scsamc Street viev;ors, or their mothers, value the progrr.m 
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enough to look for it on different channels and adjust them 
selves to different viewing hours. 



yiewinq ofSesame Street 



1971 1970 



Unaided Aided 'Unaided Aided 

% * % % % 

Yes 76 77 . 90 91 

No 16 • 16 8 ■ . 8 

Not sure - -8 7 . 2 1 



4 
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FrgCTuencV of Vieving 



To determine how regularly Sesame Street is watched, we asked 
^ three questions. First' we inquired when the child (ren) last 
watched the program. 

When Sesame Stroet Was Last Watched 



Watch Sesame Street 



Today or' yesterday 
3^6 days ago 
1^2 weeks ago 
More than 2 weeks ago 
Not sure 



1971 

% 

11 



46 
11 



X 



8 



1970 

% 

90 



72 
12 



In abt>ut half of the househol<3s; the child had watched Sesame 
Street either on the day of the interview or on the proceeding 
d ay . 



\ 



Next we asked how often the prcgram was watched during an a^^eragev^ 
week, from Monday through Friday, The results are summarized in*" 
the -rfollowing table, 

21 
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How^Oftcn is Sesame Street Watched in an 
Average Week, From Monday Through Friday ^ 



Watched Sesame Street within 
the last 2 weeks 

More than once a day 

Once a day 

4 T 5 times a week 

2-3 times a week 



Irregu} arly 
Never on weekdays' 



Not 'sure 



" 1971 

% 

64 



8 



23 
14 
-14 



1970 
% 

90 

32 

36 
5 
6' 



*Less than 0,5% . 

ll97o- Survey did not specify ''Monday -through Friday" 
^Not ascertained in 1970 study 
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Unquestionably daily viewing has shown a marked decline. Even 
when the decline in the percentage of actual viewers is taken 
into consideration^ it is apparent that the decrease in frequency 
of weekday vievjing is not just a result of the difference in 
penetration, but indeed exceeds the penetration decline. For 
example, the 68 percent of the sa^i^ple that were daily^ viewers in 
the 1970 study reprcsrented 76 percent of the tot^l viewers a*- 'he-" 
time whoretis the 31 percent of the current sample that view deilv 
represent only about ^iO percent of the total 1971 vie^^ers. ' 22 



Our third question on viewing frequency was directed at estab- 
lishing how regularly and for how many hours Sesame Street wss 
watched on Saturdays, 

HOW OFTEN IS SESAME STREET WATCHED ON. SATURDAY^ 



Total 



Watched Sesame Street within last 2 weeks 



1 hour or less every Saturday 



-Mor-e -than— 1 hou^"-afi<3Hbe3^--t"ha^rr-3HiouTs~eveTy^ — 
Saturday ^ 







3 hours or more every Saturday 

* 


10/ 




Every other Saturday 


4 




About one Saturday a month 


2 




Irregularly 
Never on Saturday 


9 
10 




Not sure 


5 





'■Question not asked in 1970 study 



Analysis of the previous thre6 tables demonstrates that yievi^q 
frequency has declined somewhat,* particularly the percentage who 
•watch more than once daily. A sobewhat larger portion of viewer? 

\ ■ ' ■ ' ' ' 
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now indicate that, while they watch the program on a regular 

basiSi they do not necessarily watch it every single day. Since - 

this decline in frequency did not occur in any other communit.v 

surveyed. Lt appears to be a result of the absence^ of the program 

\ 

on* Channel 11* The presence of Sesame Street on a commercial* 
channel seems to have more influence on daily viewing than on 
actual penetration. However, most of tfiose who watch Sesame 
Street at all. watch it qaite regularly — at least 2 or 3 times 
per week. 



T'urETiermore ^ "a "maybri^y of viewers indicate that they watch some 



or all of rhe program every Saturday, 



MKET ^Channel 13) has replaced Channel 11 as the leading station 
in the area. ^ 



chanin^cls on wincH children WATCTi susams^ st^e 



(Base; Watch Sesame Street, 77%) 



197] 

% 



WNET (Chatinel 13) 
UHF tChanhel 31) 

(Channel 25)2 
WPIX (Channel 11)^ 



90 



4 
8 

X 



197.0 
% 

38 

3 



69 



^Adds to over 100% as some children watrh mere than .one 'chan'^el 
^Was no* on this channel in .19"'0 
^Is not on this channel in 1971 
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Response to a question regarding the length*of time ti^e children 
had been Sesame Street viewe s yielded encouraging results - 

LENGTH OF TIME' CHILDREN HAV^ WATCHED SESAME STREET : 



TptaJL, 



W atch ^ ja Sesatne Street within last 2 weeks 64 ^ 
^ • . ^ 

Less than 3 months , 2 

3-6 months . ^ 9 

^ 7," 11 months , ^ ^ ^ 9 

r - 2 ytaars 25 

, 2 ^ears or over 17 

Not sure * 2 

Two out of every three viewers have patched the program for a 
year. or more. This further demonstrates the loyalty of Sesame 
Street vie'wers despite chann.el^ and timing changes. 

At the ^ame time^ a substantial number of new viewers have bse*i 
attracted in recent months ^indicating that Sesame Street has 
become popular enough to make further penetration even wither* 
the presence of the prQgram on regular TV, 



The most successful'vay of spreading the word 'about, the. Sesaaie 
• ^ ^ ^ 

Street television program continues to be via television itself 

f ■ . . 

i ♦ ■ 

HCW/FIRST heard' OF SEfSAHE STREET ^ . " . 



Total 



^atghed less tha 1 year . 2_0 - 

Television ad/anunouncement ■ T 

Recommended by friend * . 4 * , 

Older child told about it * , ^ . 2 * 

JiecoTTuT^sndcd by teacher 2 ' 

Read about it ^ * '1 

Child heard about it ' >1 

t 

Sav literature ■ 1 
Other 

Not sure • 2 

One of every three viev;ers ..attracted to the program .during the 
past year he^ard of it via TV ads or announcements. Other i 
principal sources of information .are recommendations cf friends 
older children or teachers. ' ; * 
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-Penetration Among Older Childreri 



Fifty percent of. the Respondents indicated that there w^re also 

4 

ehi^Ldren between 6 and 12 years of age in the household. Four 
out of 5 of chese older children watch Sesame Street somet:imes. 



VIEWING. Og^ SESA^^E STREET AFTER SCHOOL BY CHIIDHEN 6-12 
(Base; Children^ 6-12 in the Household, 50%) 

Total 

Watch -81 
Don' t watch , 13 . 

Not sure 6 



To establish more clearly the Impact of Sesame Street^ among - 
older ahlldren, we aW^d how often the 6-12 year old viev^ers 
watch the ptogram* The following table contains the resui^ts 
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FREQUENCY OF VIEWING BY OLDER CHILDRE N , 

Tot a 1 
% 

Older Children (6-12) in Household 50 

♦ 

Ever Watch Sesame Street 40 
Wa^ch daily ^ ^ .13 

Wa ten 3-4 times a week ll 
Watch times a week ^ 7 ^ , 

Watch less than once a week * 9 

l A clear majority, of 6-12 year 'old viewers watch the program 

♦ 

^ regularly, at least 3 times a week* 

' ^'^"This pt^iilarity of Sesame Street among school aged children . 
would appear to 'be an important contributing factor to its 

I- 

success with their younger siblings, though a comparatively 
small number pf respondents mention Cflder cljildren in the 
" household as the original source of information about the 
program* 

. ■ ■ ' 

To determine the most favorable time slot for a program like 
Sesame Street, we designed two questions. First we asked what 
times the program was watche^. Second we asked those who ^atch 
more than one time slot which they watched most often/ 

^^^^^^^^^^ f ' ' 



WHEN WATCflSD O^J V^EEKDAYS" 



(Base; Watch on weekdays; 64%) 
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9:00 a.m. 
10:00 a.m. 
4:00 p.m. 
6:30 p.m. 
Not-sure 

^May add to more than 100% as children may *watch more than cnce 
daily. 

WHEN WATCHSD MOST ON WEEKDAYS 
(Base: Watch on Weekdays, 64%) 



Total 
% 

53 

• 13 

50 

9 

4 



9:00 a.m. 



10:00 a.m. 



4:00 p-m; 
6-: 30 p.m. 



[Not 



sure 



Total 
% 

43 

10 

36 

5 

6 
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As miglit be expected^ the weekday hours when the sho'-Af is most 
often watched are 9;0d a,m. and 4:00 p,m* when it is on Chennel 
13* *The morning show outdraws the afternoon one by a slim margm 
However, indications are that th^ 4;00 p.m. sho^^is cf par*icj:l€.r 

> * 29 

value in terms oi , reaching older children after schocl* 
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Me asked two similar questions to establish Saturday viev?ing habits. 



WHEN WATCHED ON SATURDAYS^ 



\ (Base: Watch on Saturdays, 55%) 

\ 



Total 

% ■ 



8:00*- 9:00 a.m. 



r 

9:00 - 10:00 a.m. 57 i 

^ ' t 

10:00 - 11:00 a.m. " 36 . " 

11:00 a.m. - 12:00 noon ^ ■ ^ ' 23 

1^:00 noon - 1:00 p.m. ^ 13 

Not sure 21 

1 ' ' I ■ 

May aiad to more than 100% as many children watch for more than 
one hour. 

It 

^VHEN WATCHE D M OST ON SATURDAYS 
(Base: Watch tn Saturdays, 55%) 

Tot al 
% 

1B:00 - 9:^ a.m. . ^ ^, 11 



9:jOO ^^10:00 a,m^ 1^ 38 

10:00 - 11:00 a.m. ' * 13 

11:00 a.m. - 12:00 noon , 2 

12:00 noon - 1:00 p,m, 2 

Not sure ' 34 
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Saturday viewers indicate that they \s/atch Sesame Street between 
9:00 and 10:00 a.m. more than during any other hour. However, 
more than 1 out of every 3 viewers regularly tune in at either 
8:00 or 9;00 a.m. and continue watching for most of the morning. 

A substantial portion of Saturday viewers regularly tune in at 
8;00 or 9;00 a.m. 'and continue watching Sesame Street for mosc 
of the morrJ^iOg. However, when asked if they could indicate 
any particular hour on#Saturday morning when they watched the 
program \most often. 'iQ% of Saturday viewers indicated the hoXir 

I '! ■ ■ 

between 9;0p..afid 10;00 a.m. That hour was mentioned more^ than 

I 

t'^icQ ac ofttan as any other. After iOrOO-a.m. the size of the 

audience begins to decline steadily and at noon drops to a 

relatively insignificant figure. 

*^ ■ ' * 

Conclusions 

Sesame Street has shawn some decline in penetLratacn and viewing 
frequency since the 19,70 study — not surprisingly in view of 
the program's absence from VfPIX (Channel 11: . However, indica- 
tions are that Sesame Street has proven itself able to hold itc 
audience and attract substantial numbers of new members though 
only available on educational and UHF channels. 
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Section V: East Harlem 
Penetration , 

Mothers 'and babysitters of 2 to 5 year olds who are, at home 
during the day indicated that nearly 9 out of every 10 (86%) 
vatch Sesame Street. This represents an increase of Q% in 

r 

penetration since 1970 and is particularly impressive in that 
it directly contradicts the effect that cancellation of the 
program on Channel 11 had in the Bedford Stuyvesant area. In 
'the 1970 study, 73% indicated they watched the program on 
Channel 11. The fact that Sesame Street has been able to 
weather the loss of t?iis channel and simultaneously show an 
increase in the percentage of viewers is nothing less' than 
remarkable • ^ 
= \ 

. To detarrhine penetration, the parents were first asked if the - 
children ever watched a program called Sesame Street. Then^ 
to m'ake sure they vjere thinking of the proper program, thev 

'^werw shown a picture of some. Sesame Street characters and asked 
if they recalled the children watching the program on ^^^h^ch 
these characters appeared. 
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VIEV.TNG OF SESAME STrppt 



1971 



1970 



Yes 
No 

Not sure 



Aided 

96 
3 
1 



Unaided 

% 

■ 86 
^4 
10 



Aided 
% 

77 

21 

2 



Unaided 
% 

78 

18 

4 
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Frequency of Viewinq i-- * 

Among Sesame Street viewers, 3 out of 4 had watched the program 
on either the same day of the interview or on the preceeding 
day , 



WHEN SESAME STREET V.AS LAST WATCHED 





1971 


1970 




% 


% 


Watch Sesanie Street 


86 


28 


Today or yesterday 


■ 66 


74 


3-6 days ago 


15 




1-2 weeks ago " 


3 


1 


More than 2 weeks ago 






Nat sure 


• 2 


3 



In order to establish the viewing hatits more precisely, we 
also asked how often the program is watched during an average 
week. The results are shown on the following table. 
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' HcW;;6fTEN IS SESAME STREET WATCHED 

AM AVERAGE WEEK FROM MO^IDAY THROUGH FRIDAY ^ 

1971 1970 

^ ' . % % 

Watched Sesame Street within the 

last 2 weeks 84 78 

Once a day or more 71 ^ 70 

4-5 times a week 10 13 

,2"3 times a week 18 8 

Irregularly ^1 - 

Not sure - 9 

■ / 

Virtually everyone who watched the program at all qualified as 
a regular viewer by watching Sesame street 2 dr 3 times a week 
or more , " ^ 

The effect of the Channel 11 cancellation can be better evalua: 
in terms of frequency than in terms of penetration. Clearly 
frequency. whTle impressiw/ has failed to keep, pace with pene- 
tration increases . It would appear obvious -that children 
are much less likely to watd^h the program more than once a day 
on^the same channel* 



1 ' 

1970 study did not specify "Monday through Friday' 
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A similar question was also asked about Saturday viewing habits, 

1 



HOW OFTEN IS SESAME STREET WATCHED ON SATURDAY, ! 



. Total 
% 



T hatched Sesame Street within last 2 
weekg 

1 hour or less ^very Saturday 

More than 1 hour and less than 3 
hours every Saturday 

3 hours or more every Saturday 



Every other Saturday ' 1 
About one Saturday ^ month 

Irregularly - 7 ^ 

Never ^ 12 
,Not sure ^ 6 . 

^Question not asked in 1970 study 

The extent of Saturday viewing in East Harlem is particularly 
impressive. Children in the majority of households surveyed 
watch Sesame Street every Saturday in add ition to their weekday 
viewing* ^ 

36 
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... 1 

Channel Preference 

Since the removal oi the program from wpIX (Channel 11) nearly 
all "of the East Harlem audience watch it on WHET (Channel 17), 
Although, of every, 10 households interviewed had a set "with UHF 
channels. 25 and 31 continue their failure to attract an appreci- 
a^le audience, 

CHANIJSLS ON VHICH CHILDREN WATCH SESAt^ STREST ^ 
(Base; Children 2-5 Who Watch desame Street, 86%) 

19?1 ^930 

% ' % 

98 54 . 

' 2 

73 

•''Adds to over 100% as sorpe children watched'irore than one charjne 
2was not on this channel in 1970. 
Is not on this channel in 1971. 



WNET (Channel- 13) 
VflNYE (Channel 25) 
WNYC (Channel 31) 
WPIX (Channel 11) 
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WHO TUNES IN SESAME STIIEET 
(Base;: Watched Within Last 2 Weeks, 84%)' 

Total 

Adult ' 42 ' ■ 

Child .54 ' 

Child asks 3 
Depends on circumstances - " 1 ^ 

/ . ■ ' 

The child is unquestionably the principal 'decision maker. In 
ove'r Tialf o£ the viewing homes the child personally tunes in 
the program. This would appear to at least contribute to 
the poor showing of UHF channels. However, sinice a substantial 
number of adults also tune in, this is not the entire explana-- 
tion. Rather it is evident that just as most people will vj5tc 
on commericial television iff it is available^ so most people 
will choose educational television 'over Utif, giv^n equally 



convenient time slots , 
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n™.ers «hilo .aintainin. Us popularity its lon,-te... 



followers. 



T EHGTH OF 



■ Total 



Watched_SesaTEe^^ 
2 week s 

Less than 3 months 

3-6 .months 

7-11 months 

1-2 years 

2 years and over 

Not sure 



84 
1 

14 
9 
41 
19 



..e pro9ra.s .naurin, popularity is eviaencea the fact tha. 

0„ the other hana, a substantial P.rcenta.e have .e,un to «atch 
sesame Street in the past 6 .onthMnaica-^-. -at its absence. 

4- /n«ini<;hed the programs ability 
from regular television has not diminished t ^ P ^ 

to attract new vie-^ers, ^ , 

39 
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Television itself is most often credited as the original source 
of information about Sesame Street. 

HW SESAME ST,REBT WA S FIRST HEARD OF 

Total 



Have vatched less than one year 

Television ad/a'nnouncement 

Older childjold about it 

Recommended by friend 

Recommended by teacher 

Read about it. 

Child heard about it 



Nearly half of recent converts to Sesame Street heard of the 

i' 

program from a television commercial or announcement* About 

one in 'three heard about it from the older children in the house^ 

hold and one in si;c from friends. 

It is apparent that Sesame Street has become suc|h a household 
word in this "bororriunity that it is its only best advertisement. 
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Penetration Amoncr Older Children 

Fifty five percent of households covered also contained children 
between 6 and 12 years of age. The following two tables 

* 

illustrate haw the impact of Sesame Street continues even after 
^ a child enters school. ^ 

VISAING OF SSSAMC S7R5ET BY CHILDREN 6-12 
(Base; Children 6-12 in the Household. 55%) 

Total 

- ' . % 

Watch ■ • ^ 73 

Don-^t wat>ch ' _ 22 . 

Not sure , * 5 ' 

Three of every 4 m^jhers with alder children in the household 
told us their older children watch Sesame Street. 

Children aged S-X^ years not only continue to watch Sesame Street, 
but do so on a regular basis, as illustrated by the following 
table. 
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FREtjUEMCY OF VIEWING BY OLDER CHILDKKN 



Total 
% 

. Older Children in the Ho;>sehold 55 
Ever Watch Sesame Street 39 . 
. Watch daily 5 
Watch 3-*4 times a week * 17 
WatcTi 1-2 times a week 13 
iVatch les'*s than once a week 3 
Not sure 1 



The appeal of Sesame Street is widespread among 6-12 year old 
EJast Harlem children as well as among their younger brothers 
and sisters* Three of every 4 older children indicated they 
watch Sesame Street and of these, t\^o thirds do so regularly 
at least 3 times a week. 
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To establish which of the existing weekday tojne slots is most 
popular, we asked two questions, (1) when does the child watch 
Sesame Street on weekdays and (if the chxld watches at more than 
one cime) (2) when <^oes he watch Sesame Street most often. 



WliSH WATCH3D 0:\' VrSSICOAVS - 
(Base: Watch on Ifleekdays , 84%) 
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9:00 a.m. ' 
10:00 a.m. ^ 
4:00 p.m. 
6;30 p.m. ,\ 
Not sure 



Total 
% 

70 
6 

25 
1 
2 



/ 



V?}IEN WATCHSD M03T CN t\3SKDAYS 



Ssase; Watched on Weekdays, 84%) 



9:00 a.m. 
10:00 a,m. 
4:00 p,m, 
6:30 p-m. 
Not sure 



Tbtal 
67 



5 
25 
1 
2 



^Mav add to over ICO&i, as children n£»y watch more than once daily. 



Though the 4;00 p.m. program makes a very respectable showing, 

> 1 

the.. 9:00 a.m. program \providGs Sesame Street vith 2 of every 3 



of its weektSay viewers 
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' =.<?Vod of Saturday viewers. 
■ ;iar questions were asKca 

tjnriUi^H^" OM SATURDAYS^ 
(Base: Vlatch on Saturdays. 72%) 

Total 
% 



27 
41 
33 
•12 
13 



8:00 - 9:00 a.m. 
9:00 - 10:0.0 a.m. 

10:00 - 11:00 a-m. 

11:00 a.m. - 12:00 noon 

12:00 noon " ; 1 ^p*^ P*"** 

Not sure - . 

• aaa fo ov.. .00. as .any chixa.cn .-.tch .o.e than one .ou. 

* ^ 

(pase: ' Watch on Saturdays, 72%) 

Total 



8*00 - 9:00 a.m. 
9:00 - 10:00 a.m.. 
10:00 - 11:00 a.m. 
11:00 a.m. - 12:00 noon 
12:00 noon - liOOp.m. 
Not sure 

45 



15 
31 
27 
4 

2 

- 20 
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■ -no takes place between 9:00 and 10:00 a.m. 
'The heaviest Saturday viewing takes plac 

, i^rt « all draw substantial 
„ov,ev«, the hours between S:00 and U.OO a... all 

„ieh a very .ar.ea aecUne occu^ng after U.OO a... 
numbers of viewers, «ith a very m 



r 
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Conclusions 

1, In East Harlem parti cuTarly , Sesame Street has demonstrated 
its ability to continue making advances in popularity 
despite being available on educational and UHF television 
outlets only, 

2. In addition its primary role of teaching educational basics 
to pre school ghetto children, it appears possible that 
Sesame Street may be fulfilling another useful function in 
East Harlem — that of assisting the child in transition to 
the English language. 



1 
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Sec tion VI; Chir^gr. 

Penet.raM. on f * 

Ninty five percent of the women interviewed indicated ttiat the 
children 2 t<^' 5 years of age who are at home during the day 
watch Sesame Street- 

To obtain this information, respondents were first asked whether 
children ever watched a daytime program called Sesame Street 
and then shown a photograph of some of the principal characters 
of the program, to In^re that they were talking about the right 
program. 

The penetration figure represents a 7 percent increase since 
1970* This degree of penetration is especially ^mprebsive in 
view of the fac^ ^hat unlike New York, Chicago has never h^d. 
Sesame Street available on commercial television. Relying on 
educational television alone^ the program has achieved virtually 
total saturation with its target audience. 

VIEVJIb'G 0? SESA!-iS STREET 



, 1971 1970 

Un ai ded Aided ' Unaidod Aided 

' % % % , 

Yes • 97 95 87 88 

No , 2 ' 2 7 8 

Not. snxo. i /! o 3 6 4 
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Frequency of Viewing 

To establish how regularly Sesame Street is watched, we ascertained 
the following: 

when the child(ren) last watched Sesame Street, 



• how often tho chilei vatches the program in an average 
week, Monday through Friday. ' ^ 

... how often and for how long the child wa/tches Sesame 
Street on Saturday. 



-. J^-K SBSMAZ GTP£ET Vr^S LAST WATCIIED 



1971 1970 

^ . . . 5^ . 5^ 

Wat ched Sesame S treet , 95^' 88 

Today or yesterday 64 

3-6 days ago * . 10 19 

1-2 weeks ago ' - , 3 5 

More than 2 weeks ago , 9 3 

Not sure 9 4 

Two out of three children betv;een 2 and '5 years of age indicated 

thoy hsd watched Sesame Street on the day of^ or the day previoiis 
to the interview. 



HOi^ 0F7'EN IS SESAMS STRE5T WATClgD TM 



AN AVERAGE V^K FROM MONDAY THROJGH FRTDAY' 



^1971 1970 

% % 

Watched SGSome Stroet within the 

last 2 weeks 77 81 

More than once a day 27 15 

Once a day , 35 35 

4*5 times a week 8 10 

2-3 times a week 5 9 

Irregularly 1 5 

Never on weekdays^ 

Not sure 1 7 



Not ascertained in 1970 study 
^1970 survey did not' specify '^from Monday through Friday'^ 

A clear napority of the target audience we covered wretch the 
program on a daily basis. As illustrated by the follov;ing table 
the Saturday programing has a regular following of nearly equal 
size* ^ 



50 



FREQUENCY OF VIKH'JTNG ON SATURDAYS^ 



Wat ch ed Sesame Sti'o e t within last 
2 weeks 

1 hour or »less every Saturday 

More than 1 hour and leso than 3'houxs 

It 

every Saturday 
3 hours or more every Saturday 
Every other Saturday 
About one Saturday a month 
Irregularly 
Never on Saturday 
Not sure 

^Question not asked in 1970 study 



Total 

% 

21 

20 

18 

14, 
3 

. 2 
6 
7 
7 
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Three of every 4 children watch Sesame Street legiildrJy, at 
least 2 or 3 times per 5 day week. Also, slightly more than 
50 percent of the children interviewed watch* the program every' 
Saturday, 

/ 

It is encouraging/ to note that the percentage of regular viewers 
has increased jLn direct proportion to the incrca5;e in penetration, 
So \^hcit vc b<jvo is an Increase in the number of children tVje pro- 

/ ■ > 

gram is x^^lXy reaching, not just more children tuning it in 

' 51 
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occasionally out of curiosity. 

.,e„the attentio-n sp=n of a 2-5 year 
AS might expected , gx ^.^^ 

» children watcVi n«=h more than three p 
,ld, fe« chUdre ^ substantial 

indeed, tne xci^^ 
Of Saturday programing. ^^^^^^^ 

^^■h three hours or more evei. 
,r=enta,e (1.%) — - ^ ability to hold childre. s 

distinct tribute to Se.a.c Street 
interest o^er long periods of time. 
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Though parents support Sesame Street enthusiastically, the 
children themselves are clearly the principal decision makers, 
regarding the program. 

VJHO TUNES IN SESAMS STREET 
(Base: Watched in last 2 weeks, 77%) 

Total 

% 

Adult .27 
Child ' 55 

Child asks sidult . '6 
Depends - 11 

Not sure 1 

An iilostration of this is the fact that a substantial majority 

of children personally tune in the program. 

V 
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Tcr^tablish the ability of Sesame Street to acquire and keep 
vijswers,/we asked how long the viewers had watched'the program 



LENGTH 01' TIMS CHILDREN mVE T?ATCHED SES^fMS STREET 



Watched St.same street within last 2 weeks 



Total 
% 

11 



Less than 3 months 

3-6 months 

7-11 months- 

1-2 years 

2 years and over 

Not sure 



2 
11 
20 
27 
10 

7 



r 
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' . ' .wers show a healthy balance between those who 
sesame Street viewers show a 

t- least a year (37%) and converts with 
have watched the program at least y 

This demonstrates ~tT^ programs ability to 
the past year (33%) . -tnis 

hold its audience while generating new viewers, 

„o..e.«.ose ..ua.n .aa «a.=.ea Sesa.e S..e. .o. le. 

information about the prtg«m. 

Total 
% 



^^atcheaa^£l_tll31^^ 
Older child told about 
Television ad/announcenent 
Child heard about it 
Recommended by friend^ 

Recommendod by teacher 

Read about it 

Saw literature 
, Other 
. Not sure 



9 33. 

ii 



10 
6 
2 
1 
1 
1 
1 



V,- V, most new viewers are made aware 
nts are the means by which most new 



me 



of the existence of Sc^same Street, 

■ j.nfs v-idicated there were 

seventy nine percent of the respondents .nd. 

. aae in the househola 

,130 chil^'ren bet«een 6 and 12 years of a^e 

* 

(Base 



c 12 also in the household^79% 
. children 6-12 aiso j- 



Total 
% 

81 

watch • 15 ■ . 

Don't watch ^ 
Not^Sture 

t »nd 12 years of age watched 
^ . five children between 6 and 12 V^^^ 
' Four out of five cnu. ^ , several 

r most Of these children watch it sever 
sesame Street. Moreover, most of 

amesawee., as illustrated by the following table. 



01 de 



^ p-h^i^rnn also in household 



/ 

watch every day 

watch 3-4 times a week 



Total 
% 

■79 



64 

29 
19 
3 \ 



Watch 1-2 times a ^eek 

^ ' ' ' 10 

watch less than once a week 



3' 



Not sure 



I 
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majority of Chicago vievers. 



9:00 a.m. 
3:30 P-ni. 
Hot sure 



Total 
% 

. 77 
29 
9. 



l„ay aaa to over 100% a. cUiaren .ay 



„atch twice per day. 



(Base. .«atch on weekdays 



9:00 a.m. 
at 

3.30 p-m. 
Hot sore 



Total 
% 

72 
19 

. 9 



. 4 to 1 viev:ers prefer the 9.00 a. 
By a margin of almost 4 to 1, 



prog 



ram. 
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,.m. and 11:00 a.m. 



receive the vast 



The hours between 8:00 a 
majority of Saturday viewing. 

(Base: Watched on Saturdays, 70% 



Total 
% 

13 
24 
46 
17 
10 
21 



7:00 - 8:00 a.m. 
8:00 - 9:00 a.m. 

9-00 - 10:00 a.m. 

10:00 - 11^00 a.m. ^ 

12*00 noon 
11:00 a.m. - 1^*^^ 

Not sure ■ 

i. K more* than one hou 
. „K-iidren vjatch more tuo" 
lAaas to ovot 100% as many ch.iaten 

on Saturday. 

(Base, matched onSat«aays, 70%) 

Total 



7-00 - 8:00 a.m. 
8:00 - 9:00 a.m. 

9:00 - 10:00 a.m. 

10:00 - 11*00 a. IT.. 

1 o . 00 noon ^ 
11:00 a.m. - l^*y^ 



11 
14 
36 
10 
6 

23 



Not sure 
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„,,,es stuaiea, the hour £ro. 9=00 to 

^■u communities 
in the other ^^^^^ ,^^e 

is significantly more popular 
10:00 a.m. is 



slot. 
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tl3 

* nn in Chicago, 

educational ^t;-L^^ 
avaUa.le cm. on e . ^ . its 

- street has achieved almost total 
sesame Street ^^^^ ^^^^ of 

An impressive increase 
target audience. An xrup resulted, since the . 

' .ncv Of Viewing have resulte 
audience and frequency 

previous study. 

. K^ie the availability 
1. illustrates that vhUe tne 
The -Chicago example xl . .^-^ is a distinct 

. ,1 televisio"n is a 
o street on convmercial teie 
of sesame ^ .^^^.^^ frequency, 

.^rating audience size 

■ ^^n•c necessarii-y 
its absence is f'-oc n 



/ 
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Section VII; ^Vashinqton, n.r. 



Penetration^^ 



Since our 1^70 study, Washington, D,C, has recorded a dramatic 
increase in the percentage of pre-school children it is rea'^irfling^ 

Fift^^-ni'ne percent of the mothers interviewed answered "y^^" 
vhon asked whether their 2-5 year old children ever watch a 
daytime teTevision program called Sesama Street. This repre- 
sents a 27 percent increase over the previous study* , This per- 
formance is particularly remarkable in light of the program 
only being sho^vn on UHF. This impressive showing appears to 
be attributable to tv^o major factors, (1) the popularity of the 
program and (2) the increase in the number of television sets 
vith UHF in Washington- 



VIETONG OF SESAME STREET 



\ 



1971 



1970 





Unai.dod 


Aided 


Unaided 


Aided 




% 




■ % 




% 




fa 


Yes 


67 




59 




32 




32 


No 


18 




IS 




63 




59 


Not cure 


15. 




23 




5 




9 
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Fcecioo ncy of vi ewing 



/ : 



t 



To establish how frequently Sesame Street is watched, we asked 
the questions summarized in the following four tables. 

WHEN SESAME STREET WAS LAST WATCHED ' 



Watch Sesame Street 

Today or yesterday 

3-6 days age 

1-2 weeks acfO 

More than 2 weeks ago 

Not sure 



25 
' 13 
8 



% 



32_ 
23 



The fact that less than one half of the increased nurf^ber of 
viewers had "watched Sesani^e Street within the past 2 days Indicated 
that the increase in frequency of viewing may not have kept pace 
with the dramatic upsurge in penetration. 



The r-osults of the follc^/jing table summari2in9 weekday viewing 
habits substantiated that indication. 
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More than once a day 
Once' a day 
4-5 times a week 
2-3 times a. week 
irregularly 

2 

Never bn weekdays 
Not sure 



last 



1971 
% 



46 
6 / 
17 
11 
9 

■ 2 



1970 
% 



32 
4 

12 
6 
7 
2 



-A^o-s^^u "^^^^ 
2Not ascertained in 1970 stucy 



Friday" 



«-^T%4- \r'iewers as was 
T- 1 fViG recent vaew-i'^' 

..e aaily viewo.s constitute haU o£ 

1„ the- 1970 stoay. Ho«eve., 13 percent haven . .a.chea 
the case in tne i ' i the 

' nr^^ at all discouraging, tne 
7 weeks, vmile not ac qj-j- 
>^ c+-rppt in over /- v/t.cj^s>* 
Sesaxf? Streei: 

o not as irtipressive as might have 

frequency of viewing picture w 

..^ in view of the pehetration upswing, 
been expected in view 
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The extent of Saturday viewing of Sesame Street in the nation's 
capital is less widespiifead^than in the other communities studied. 
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HCW OFTEt; TS' SRSAHe' STREET WfiTCHED ON SATITRDAY 



Total 
% 

Wa^-ched Sesame Street within the 

last__2_j ' eeks 46 

1 hour or less every Saturday 8 

More than 1 hour and less than 3 

hours every Saturday 8 

3 hours or more every Saturday ^ 5 

Every other Saturday 4 

About one Saturday a month 1 

Irregularly , * 3 - 

Never on Saturday ^ 13 

^^ot sure 4 

^Question not asked in 1970 survey 

The availability of the program on Sunday appears to have diluted 
the Saturday viewing while thus far showing no abili^iy to generate 
a substantial following of its own, ^ ' 
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FREQUENCY OF SUNDAY VIEWING 



Total 



j(^a| ched Sesame Street v;ithin 

last 2 vjeeks 40 

Every Sunday ^ 5 

Every other Sunday 3 

About one Sunday a month * 

Irregralarly 6 

Never 26 

^Not sure 5 ' ^ 

*Less than 0.5% 

In light of the results shown in the previous four tatles, the 
frequency picture in Washingtron, D.C, might best be described 
as mixed. While substantiiaL increases took. place in weekday - 
viewing since the previous study, they failed to keep pace with 
penetration increases. 



The degree of regular weekend viewing must be characterized as 
disappointing^ pferhaps due to the dilution of Saturday vis-.i^ing- 
because of the availability of Sesame Street on Sundays.. 
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^nts as children actually tune in Sesa:r.e 
re almost as many adults as chu 



HG 

street 



-L J : n ia<!t 2 weeks, 44%) 
(Ease-, watched in last ^ w 



Adult 

Child 

Child asks 
Depends 
tlot sure 



Total 
% f 

40 

47) 
4 
8 
1- 



, ■ „.d bV the greater difficulty involved for 

This tniy be explained by tne y . . , , 

asnallchiiain-tunin, inaUBF.ta.ion. 

... unaer the., c.rc.^.ance. ho^eve. .t i. appa.nt tha.^ 
. .o=t c«es, th. chiia personally aecides if and .hen he r , 

V !;^I^^to_«atch the program. ^ , • ■ 

s"ch . lar.e number of chiiaren personally 

...h.hofoat oftun.n, i.. to a OH. channel i. an impre... 
accomplish vni- c-r^.-^L 

r interest in and enthu^i--'r!i 

deDonotration the in.ere 

amon, the children the:.selves. . . , 
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Washington, D.C. contains a large proportion of relatively nev 
viewers than any other area studied. This is not due to any 
inability to "hold" viewers, but rather due to sesame Streets 
dramatic increase in penetration. 

L ENGTH OF TIME CHILDREN H A VE V?ATCH ED -SESAME S TREET 

v * 

Total 



% 

Watched Sesame Stteot v?ithin last 2 v?eek s ^ 
Less than 3 months - 4 

3-6 months 11 
7^11 months , 10 

1-2 years 12 * 

2 years or over ^ 6 , 

Not sure 3 



Along vith its recent surge in growth, sesame Street hgs sho^^n 
the ability^ to maintain its popularity over several years — 
as demonstrated by the substantial number of long-term folla^^ers 
of the program. 
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^Mothers of recently attracted vae-y^ers to Sesame Street»menti oned 
television and personal recommendations as principal sources of 
inf orncition about the program, 

HCTV SESAMS STREE T WAS FI RS T H5A RD ABOUT 

Tota l 
%' 

Watched Less th?.n 1 Year > 25 

Television ad/- aftnouncement 8 
Recommended by friend * 4 

Saw literature , 3 * " 

Child hea^fd about it " * 3 

Recommended by teacher ' 2 , 

Older child' told about it ■ ' 1 

Read abpub it : ^ ^ * 

other 1 
Not sure * ' . 3 . 

-^Less than 0.5?^- ' ^ 

Sesame Str,eet h^::$ by now achieved such vic^^sprceid fame that it ^ 
secmf: to need -f-o introduction in many of the crnimunlties stxidied. 



6.9 



70. 



penetration Among Older Childre n 

Fifty six percent of the hous,eho3ds contained children ber^een 
the ages of 6 and 12. Uhen asked whether these older children 
ever watched Sesame Street, four out of five answered in the 
affirmative • 

* • 
VIE^^n'^G OF SESA M E STREET AFTER SCHOOL BY CHILDREN 6-12 
(Base; Children 6-12 also in the household. 56%) 

Total 

% 

watch 80' 
Don' t watch ' 13 

Not sure 



No^ only do older childcen watch Sesame Street, but most of 
* ■ ■ 

them do sc frequently enough to quality as regular, viewers^ .as 
illu&traied by the table cn the foilcwing pag-^. 
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FREOO^ENCY 0? .V T B;^N3 3Y OLDER CHILD REN 



Total 

01 de c C b i 1 d r e n 1 6 - 1 2 ) also i n H ou s_e hoi d ^ 56 

Eve r Sesa nie S treet , 44 

Watch daily 13 

Watch 3-4 times a v^^eek 17 

Watch 1-2 times a week 5 

Watch less than once £ veek ^ 

Not sure 1 



The affinity of-older children ^ovard Sesame Street demonstrs 
conclusively the existence of a n^arket for a program designed 
Specif icalXy^for children in this age category. 
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Indications are that the increase in penetration in Washing*: on 
might be partially explained by the increase in the number of 
households containing T\' sets with UHF. 

NUMBER OF UHF HgJSEH OLDS 

% % 

Set had UHF 93 80 

Set did not have UHF 7 20 

There are 13 percent more television sets with UHF in V?ashington 
today than there were at the time c£ the 19^0 study. Nearly 
every household now has ultra high frequency. 



/ 
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AS was the ca 
day program 



. -^e- a^eas studied, the early .ornln, vee 

opr in the nations capital, 
is mos^ popJler m T:n 

(Base: hatched on weekdays . 45'«. 



9:00 a.m« 
4:00 p-m- 
Not sure 



1 100'.^ as sc:t»e children 

•^Aads to over iuu.* c 



9:00 a.m* 
4:00 p^m- 
Not S'Ji^® 




Total 

% 

56 
40 
20 



waVch twice daily 



WEEKDAYS 



^Base:^ watched o^y^eeK^ays. 45^.) 



Total. 

49 
29 
22 



Though ::he 4^00 P m 



. ti:t»e sl-ot tacaws a 



respectable nunib? 



vieve 



cs,, the ^:00 a.:tt 



show -outdra-rfs i* 
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in Washington.. V.^- ^ 
most popular 

C3ase..^watch on Saturdays, 32%) 

Total Q 
8 

8:00 - 9:00 a.m. ' 
g.OO - 10:00 a-m- 

10:00 - 11^00 a<m. ^ 



11:00 a.m. " 12^00 noc 
12:00 noon - I'.OO P^^- 
1:00 - 2:00 p^^^- 
Not sure 



,B=se= Ka.ch or. Saturdays. 32%) 



Tot.al 



13 

0.00 - 9^00^ a ^- 

9t00 - 10-Ot am-' 

lOrOO - ll-.OO B.^~ . g 

. 15 00 noon 

* 11:00 am.' l^-'^-' 

^« - 1:00 p^m- 
12:00 noon - -l-^^ -f 2 

1:00 - 2 :00 p.^n- _ 

> 

Not sure 
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Sa 



turday viewing does not 



really get 



o££ the' ground until ai 



9;00 a-i? 



. and declines 'rapidly 



after 11:^*0 
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1, Sesonfe^^^. res*^ - rpera-ing under a greater disadvantage ia 
Wa=>hingtoa. D,C, ghet'^os than in any other community 

/^analyzed has made impressive strides since the 1970 study 
Despite limi* anions of ^ single L^HF p^iannel 'with infrequen 
daily exposure, ^he progra^ti has >^hieved remarkable resolt: 
in Its efforts tc build anyaOdience, 

2. Ho'vjever, "he advan^.age cf commercial and/or educational 
television availability is more apparent i-n the regularity 
cf viewing than in the size of the total audience* 

3v The increase in penetration is a result of tvo fsct-ors* 
L.he popularity of ^the ..program, and 
the increase in the number of television sets with 
UKF in Washington n.C. 

4< The presence o£ Sesa-ne Stree: cn Sjndav appears t:o de:ract 
from t'^o SaTurdcV audience without building any significan 
audience of its cvn. 
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g er t iop VTI I : -^^ac ion cf Movhers ' and Chil dren 

Mothers livin, in uPderprivil.agea co»un.t.es recognize Che 

„sef.lnas. of Ses,.. S.rco: and express satief.c.ion vi.h i.s 

perfcnn^ince 

While 'he entertainment aspects of the program are appreciated, 

its unique rnle in maHin, .ncwladge available an^ desirable .s 
unquc-s-ionably viewed by ghetto .ethers as its principal contri- 
S.t.or. ■ frequent .=..icn is mad, of educational aspects such, , 

■ as learning ro ccunf. read and'spell, learning the alphabet, 
and preparation for Kindergarten. Sesa.e Streets method o£ 

■ reaching in sue. a «ay as to make the learning experience fun 
also dr=i^5 widespr^-d pr-risc 

' East 'Kane. .tther» also express appreciation for the role / 
Se...e S'reet plavs in x.preving their children-s Englxsh. 
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: MO*^i!SRS LIKE ASOCT SCSAMB STRBBT- 



AS A ?H02ViM FO^ CHTLDR8N 



Watched Sesame' Stree.*- 



, Bedford 
St u v;;_ycs?'-;t 
% 

64 



within la^ ' 2 •v ;cfks _ 
{ . ^ . d'-ic. a^ icnal,. ^^P^c-t's 

Teaches rVie.-n tc cca".t 27 
Makes learning fun/ 

teaching method 20 
Learn .Tiany things 16 
Learning alphabet 15 
Prepares them for 

kinde rgarten 8 
Teaches -hem '■o 



L*£rn shapes 3 
jfTnpro^es "-heir English 2 
Learn to dravv ' 



East 
Harlern 
% 

84 



3? 

38 
34 

22 



7 
2 
10 
2 



Ch ic a go 

% 

77 



12 

14 

29 
9 

5 

1 

1 



Washingt oH f ^ D.C, 
% 

46 



10 

4" 
18 
9 



2 
* 



Er*.>?..-~aj,T^:ng nt^ § ge ct_s 



Sengs /.nj&ac b 
Pigh*" kind cf progrs.n 

. for children 3 

Pupoe* s 3 

Anim?.ls 2 

(3£nies 2 

3ig 3ird 1 

Pel D9 Mot her 



* 2 



1 

2 



10 

2 

1 

2 



2 
► 2 

' 1 

2 



Keeps chil dren 

CCCUpl 3d'" 

Kelp?, mr'-hcr reach 
children tasks 



4 
1 



12 



8 
1 



2 
1 
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All c'^er 
'Less '^h^n 0 5% 



2 
2 



78 



1 

1 



10 



..e c.na.en t.e.selves UKe t.e lea.nin, aspect o. t.e p.o^.a., 
■,ea.nin, to c...:, ana learning t.e alp.a.et receive particularly 
frequen:. menticvn. 

various characters ana features on the pro,ra™. t„o (the 
eira- ana t.e puppets^ stana out as cc.siste,«t. favorites in 



ill areas 
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WHA T THE CHTLD RSN L T1<E ASCCT THE PKO jRAM ■ 
(Based on remarks of the childj^en 2-5) 



Bedford East 
Stuyv s'gart Ha rlett Chica_go Washinq'. cn, D 



% 



% 



Like learning to count/ 

the n'jn5be:'s 16 
Like learning tc 

read/jpell 5 
Like learning the - 

le^tGrs/a3C ' s 4 
Like the songs/ 

sing along 3 
Or.het learning 

aspects 2 

Specific Ch arac'~.ers 

3ig Bird' • 2:* 

Oscac 5 

Bob 3 

Susan 3 

Gordon 3 

Wti'^d'? the wi^ch 1 
Jix Henson 
The children 
Mr„ Hooper 



21 

8 
15 



38 
8 

3 
3, 
10 
3 



17 

6 
1 



52 
11 

5 
2 
1 

•2 
.1 



20 
1 
19 



60 
27 
5 
3 
5 



Prog ram _S pec.i_f_ic> 

Puppets 

Games 

Cartocns 

Animesls 

PiC'jroE. 

All other program 
specifics 



1? 

•7 

6 
2 

1 
1 



33 
3 



25 
5 
1 



19 
12 
3 
1 
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P" 81 ► 

S ecti o n IX ; Verbat im Ou ote s 
Bedford Svuvvosant - - Mothers' CcmmGnts on Ses^ame Street 



"It's educational / it teaches the alphabet and nun:^bers '* 

"Very educa*:io;ia3 Jiearns how to count and ^he alphabet," 

"They feach the kids a lot: of things,, likd"* the alphaT:>et and 
hov to spell and ^hings " 

"Teaches how to count, A3C*s The music is good, so are !:he 
animals . ^ - 

"Tesches the ^child cDun^^ing/ alphabet': and how to 'write." 

"The counting, the different vords rhe children learn."' 

"Teaches ASC's, nunibers, songs : " 

V 

"He learns to coon^^ and the alphabet and how to use different 
words in sop.t ences ' 

"It teaches the alphanot and numbers * 

"It teaches them how to count and the ABC^s and things liJ^e how 
to fix a peanut buttsr sandwich/ 

"It^s educa*-ional , teaches how to count, the alphabe*-, ard hc^w 
to ^peak well . " 

^Johnny l^ves the monster and the song^ He sa:& glusd 'o the 
se^. ^t's good for him tc learn and at gives .-ae a ch?r.ce to 
clean house too while he's our. of mischief. 

"They learn-t^d A, B, anc! C and 1, 2, and 3 and A?hat is far and 
-what is close and what's an airplane 

"It has AB^'s he rosily learns it. 

''He learns from ob^cc*--? . ' 

'ABC'S: sc'^g^ and cc'jn*'ing are goodc 1 like tha cc,Dperati::n 
of the Kids 

i 

81 
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.■It's io^poxtant for hira to learn'- to count and spell." 

.■I think it's very worthwhile It teaches them the alphabet, 

the nunibers and many words." . ■ ■ _ 

1 i-Psches how to count and explaing what circles 
"Educa-ional — teacnes nuw ^ ^ 

- and tri'ancjles ate," _ - . «*. 

..Ho« they learn the numbers and l^-.ters. it's eaucational. " , ' 
•■Teaches --hem mmbsrs before, kindergarten." . 
"I like the vay th.y teach the numbers and the alphabet." , 
■■He can cyunt from 1-5 and do the ABC's a little." , 
...X think the kids learn faster than fro. a regular teacher - 

puppets are gre^t." ' . ■ 

»The .ay they' teach the children the alphabet a"^ 
■■Educational - he co.ants, .ith ihe TV. and theJASC's are good. 
Big Bird is good. ' " ' m ' ' ' ' ' * 

vA^.^n are 'not in school how to count and-the. 

"Teaches children rnat, are iio<- 

"They don'*- -teach do'wn to' the kids.^ , 

•u^'i i-o make lea-ning at^.ractive and, fun, not jus'- 
"1?hev know ho-w to mane iee-iiJ.-'y . 

a drag ' > . . . , ' ' 

"Diane learned the .nun»be::s and lei t-OJ^s.-" . . ■ ' . ^ 

• ir^pr bcv -a \iq head staft 'when -he started schcol..'" ■ 
"It gave olcaer Dcy a ^^o^y ^^^^^ ^ _ ^ 

'"very educational UbC = s).'^ ■ 

"Haw 'to speak' English. " ■ ^^.^ . 

■ ■•Help to familiarize children>ith counting, letter,. ■■ " 

'■Tevhes p.-onounciaticn in an er.ioyable-.Vay,' . -. , 

■ * / V ^ ^ "lUJ- +- -jn dCJ^*" ^ talk bX>Z'1*^ • 
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"Number games, participate very well.*' ^ 

■'*Very good for concentrating and keeping c?laildren* s attention.* 

"SoCtnds — he Teams ho"w to pronounce.** . 

^Le^rn to , write and addition.'*. 

"Teaches ■ him how to couat, he kna^s ABC's.** 

"The ^ alphabet , the puppets, the meaning of the letters like 'A* 
, for 'apple. ** 

"They l^ar'n through sii 

"Music, presentation of learning makes it fun for children* " 

"interesting and^un ways for children to liearn things they 

should know. *' . - ^ 

"The tnixed racial background. Has black people childi^n can 
identify with.** , * , , 

'*Adult^ always pleasant and happy with youngsters, Ther^ are' 

a variety of characters to keep them inte'rested. " 

t , * ^ . - 

'*Children 'are*" introduced- to everyc^^y situations with ^enth-isiasm , 
' . and 6rigvnalitv, 

"My child learns a lot of things I'd find it difficult to mske 
interesting. I wculdn^t, know where .t.-: s*.er*: ' / 

\ ' 

"It Keeps them busy and ^t^$ designed especially for thaiA. ifet 
with substance-'* 

**MiKed racial ^ background lots of^mincrity children." 



"A poverty background.,. Children from lo^iTlLTfteome areas can 
identify with S^ame Street.'* ' / ^ 

"The program teaches, my child things sheVn need to ' knew for 
s<:h6ol and also everyday life." "* 

"It holds thoir interest " . 
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"The children enjoy the illustrations and seem to be learning 
a lot from the show^'* 

"It^'s helping the child learn the alphabet through illustrations 

^ t 

"Sesajie Street has iriteiresi'-ifl^g things that make children learn 
fast." \ 

"The poppets are funny and the kids are learning their aritKneti 

^'Sesame Street is a^ very educational show. which the kids really 
identify with. " • ^ - 

''Seems educational and the child likes ito" 

"It occupies the children usefully in the morning while I, 
straighten up the house,'' 

/ 
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Bedford^tH^vcs^ 



"I like, the monsters" 
"The bird" 
"Animals" 
"The big bird and the witch* 
"I like everything." 
"The big bird" 
"Like the bird" 
"I learned what a circle is. 
"The one that's in th^ garbage pail" 
"The number 9" . 
".Singing the n'ambers" 
"1 like to say the numbers to 10." 

• 

"I like Susan and Oscar in the garbage can. 
/ 

"The ^ bird* 

"The anirr.3ils" ^ ^ 

"Big bird'" 

'VLearned i^he whole alptiaber 
J"Qarto6ns ' 
^ "Can count up to 5" 
*XDun^- ing up to 10" 

. '=Cockie mcn'&^-er" 

i > ^ 

"My ABC s' " gi^ 
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^ r.c^=r T can count; to 20 and I knew 

"Grover, Gordon. Susan and Oscat. I pan cou^^. 

the mop, pop, top femily- • ^.^^ 

^ v^^ -^rid Bob I learned about cooperation 

"Bernie and Ernie, Go_rd^ and 3od, i / 




\ 
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f 

East Harlem — Mothers ' CcTucnts on Sesame Street: 



"He has fun and he * s learning his ABC's and counting and colors." 

"They've learned to count and spell and think its fun! 'rhey 
love the puppets. '* 

'^Educational'' 

"It's good — children learn front it." 

'*K<f can count frcm 1-5 and do letT.ers from A to E." 

"It keeps the children en*'ertained and they learn from it^^** 

"They learn how' to count and, do the clphsbet. 

"I like the ABC*s, the words they pronounce and they learn to 
count." 

"My boy will count: and le?rn the ABC's at a younger age. He 
won't have to '^Siir. until kindergarten," 

f — ' 

"It helps my 'boy to get educated. He can count and spell a 
little-'^ 

"He*s entertained and learns his numbers and ^C'^'s at the same 
time.** 



''It*s like going to school and having fun ^^oo.'^ 



V 



"The .f^h^r^j keeps them b'jsy and :,hey learn good tSecause their 

mothers work and csn^*^ te^ch them. ' . Y 

* ■* 
"It teaches numbers and counting constsntly so they remember it 

and the spngs^ help' them learn. ^ 

"It helps my dhildren learn'English better and their ABC s 
because I don't talk English good enough," 

' J like to watch it myso}f because it helps me 16srn more English 
and the children ge* m^re smart from watching it>" - 

*\1 think Candy is much fmar':ol than she would be if she^didn't 
\ watchy She* s 'net so shy beca^jse she sings wirh the shorf " 

■ ' ' ' i 
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"It keeps them quiet* They learn things I can't tell t>em. 
It helps with the English." 

"It's educational and fun at the same time* '* 

"The program helps them leari\ counting and English*" 

"We speak Spanish and she learns English watching the Sesame 
Street program, 

"They le^rn the ABC's and how to count and different shapes," 

'"It's good because it teaches English to Cynthia and it teaches 
her tc count* ^ ' 

"It teadies English*" 

"They show how to do things — ev^^yday. tMngs , " 

% * 

"It teaches her counting and ABC*s so she doesn^t feel left out 

^ with the older children," 
s 



teaches then English*" 



f"Educational value.'' 

"The show makes Louis sit fascinated and he niimics everything 
they say and do. " 

"The children learn English.' - 

"11^ educates the children ^vhile it amuses them*" 

"It teaches Vic more English M:ian he'd get here, we s^fcak, 
Spanish mostly. ' ^ ^ 

"Keeps Fraiik occupied, ' 

"It teaches tht^ about the different ways people live and their 
counting c.nd spell ing. ' ^ * r 



"It*s like an educanicnal free babysit^,er* " 

s ' s 1< 

-^-it: 



"Wellj he^s only 2 and hc's lecrpjng to ^alK good and Correct 
because he ^ings qlong vjith the sho^ , v 
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«I,.s good for learnin, English and getting smarc." ^ 

- " 11 .nrf l=rqe things and tell the difference 
"She can see small and l=rge y y 
Learns counting and ABC's, 

„,,es No'rma learn to coun. and speU and sbe things she 
just having fun. ' 
"Helps them in reading and niath. " . 
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Childrens-- Coiments^!L^5a§_liISet 
E a stHar IjerTLJi^-Cai-iHI.-^^^ ■- 

"Learned hew to.-Oraw and v^rite" 



Is nice 



"Big bird is /so nice^ 

^^ind the bunny and the big bird" 
"The puppet '^ana T:nc ^un ^ 

..Learned to count, frcm 1 to 10', 

u.e 'to see the poPpets fi^bt but Mg;|ira i. 

..I like the son,s and Mr. Big Bird" , 
„,,.3s6good-. thesingin, andWgbird.isnice■■ 
, , , , ,he people are ?unny and I like to sing with 
"The puppets and the peopj. 

them.'*, " » 

■ . . -nd dance and Sesame S*;reet helps me.'" 

"I like tc-smg-and dance dnv , 

^ T cina.and dance to it 
<'5ig.irdisscni=eand.y.sist.eranais.nga , 

' together." ' ■ . 

like big. bird, he's good/' ' . .- . ' 

■ "Big bird and Wanda the "-i^h -nH ■ 

like the songs a..d the p.PP^ts, they're funny.;', 
,,.andathaitch.and,*:e:singin..-the,l,.-3 and 'th. wa.. 

the pupS>ecs. flight . . , • ' ■ . , , 

. , UKe Oscar 'and ^very.ody learn, mc /^o coun^-" . 
^ ..Oscar's good and^t'fte singing, it/s nice'' 
.-I X^.1.e the^^ and the ^appets." 
'.The big bi.r.d' 



f ;>nd it. s f-jn. 



..jt makes mG- sm?r^ a 

' * 90' 
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Chi c o g o ' ' Mothoj's ' Connmer^^s-^bT^j ' Sesame St reet 

"It gives you a diffe^'e^^t ^^av rc teach pre-school • 

"Kw it helps pro-schooi children learn. The different puppets 
. and hOiV the y s mg the ^ numbers c 

"It*s educational for the children. They learn vhile nhey 
have fun^' 

'^It teaches the children ^maijy thing? — A3C s, hcr^^to play games, 

^'They are advanced and k^,z^ hQw.to count- and t3o wor)c when they 
go /-c pre^-schDol • ^ ^ 

"rt;*s a good program for children. TK'^y learn their ABC's and 

hov to count and even learn 'ho'w t$> sing,'' ^ ; 

"Tt's fun as well- as educational fojr them. It gives theiln a 
chance to see what other children are doing/'' ^ ' 

"It teaches ther^i things the slrftple -way you can learn and have /' . 
fun at the sarne tin^c.'' 

"The way it teaches t:hem vhat goes tog<^rher and what doesn't 
belong. ^ ' ^ .r / 

"It's nice. Jt teacbe? th^rni counting' and ^*-heir A3C ' s and the 
singing . ' / - ^ 

^"lr;*s ve^ry educaticnaT fcr children *^ , 

'They can^'learn as well as laugh vhen it's cn. " 

"They'll si^ stilJUarid look ar,* it as'^long as i,t*s on* They cah 
. 5 daunt, say the\^i^ ABC's and can ssy mos^ of the days of the 

.vieekc ' ' ^ " . ^ 

1 

^ ^ 1 

"It telps him learn heztet,. Whenever he wat-ches, he'll ^-jatch 

the /whb^e sho.v and nc*r novo.'' . * , * 

^'It's^a, good progtr.nyfor xhildr^n ir makes them sit dOvjn because 
~ — the muf:c is ^cchiuq ^hcv sijnq sc^^gc ^jth ^^hem/* 

,''Seom?: ]jke she is cat chr>"g^ ';:n rnuch br^tec | ^ 
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"It gives theni a chance to le^rn at home." 



'the v^ey they play games. 



"Teaches them zo ccunt and sav their ABC's." 



"It makes the kids look forward to learning." 



/ 



"The pictures ""hey shoW: the birds tha^ say ^Iphabets^ and whe 

they are courL*ing — it's good for children to leern things 

"It teaches lots of different things." ~ ^-^^ 

-'The children learn so much fro:n" watching it.*' 

/'Pre-schoolers haVe a chance to'^ learn before entering school. 
The children laarn a lot from the ^magazines also.'" 

t 

"I like *he practical thir.gs it reaches, the children." ■ 
'"I like what ir teaches the children.^*- 

"It keepj^ them still and teaches the-i* aUd thereby helps me ^er. 
more work <i^^7' ' . 

"It^s wonderf<illy educiaticnal teaches kids hew tc read." 

■ / : ^ ■ 

''It develops^ sniell childrens." minds and teschea then^ ho^ tb 

keep stiu 1 , ■ s ' ^ ■ - 

"It's nice .eft^^sr-rainmeh^ for dhildren — r.he t)i;rd ah'i^'the puppet 
■ .are 6utK ' ' • *' ' ' ' '( * 

'7 like hc>^ i/t/helps the children //ith ' the alphabet and numbajjrs. 
"l**liVe \he i^yppars too./^ : . . ^ 

"My liVtle -gi rJ\ learned the vhole alphabet." * ' - 



\ Very ^d-rfaT i :.nal ; and seenis rn< 

attenri^nr it is rhe chly thin^ tha*; can keep "ha.^* srilJ. 

tiins r 



"Ir's f/ery ^^-TcaTi :.nal ; and seenis rnade ^o order to hold children 
for" any l^engt/ 



*=Tt teacher' *-.hWTi 33rC ' s , numbers and ^.ic^^ .g^,T\es play The 



"Tho childTGn lelrirsSt^much -.by va^-ching it.* , 
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Chr ca^ o r^-tiL chii d reng ' Co.Timents About S c^sonie Street 

"I like vhen they count. TJie, norse on Sesame S^,reet." 

"I like the chickene and horses and cartoons." 

"The kids and thfe ladv." ■ ^ . ' . ' . 

4 ■ ■ • 

"I like the songs. " , ^ _ ■ 

"The big bird, the puppet that plays and the" way they put the 
blocks together . 

"I like the big bi:fd.. " . ^ ^ ^ 

*-I like rhe cookie monfter when ^hp eats up all the ^cookies . " 

"I learn my, h^C %,.^^ . / ^ ' ■ ^ 

"I like the>^tfbkie^ moas^ter . " 




'I about che big bird and I like ^hep they^rc singing 5 

vear old. 4 vear old. I* like the garr^s don*t belong to 



year old. 4 year old* I like the garr^s don*t belong to 
"I like 3rover . " 

like counting the trees." ^ 

, ''I' like 0£>C£r and the swinging and the rhyme."' 



"The big bird ' ' ^ 

"I like K-rnie and the big bird and the -si 1^1,3^. " | 
"I like the big fcird and "The singing. 



*'3ig bi^<3 and the scngs.*' 




T like the big bird and the^ thing that don't be 



like "vhfen the mcns^er steals Ernie*"s czo\iesy I like the 
big bird 



^"I like Krnie anc 



T like ;,he songs * hoy f ing. 



\ like ''he big bird and the man an^ the siriging/" 



, . ,,,,,,3 ^r-l-i-J^.c -vhcn the monster eats up 

»T like the numbers^ i ii*-- „ 
cookies. I like the oig bird. 

^ . j-Tjor4- T like the music. 
"I like Gordon and E?nio ard Bert, 

»! like everything/ 

-I like the :aisic and t^he people." 

..I like the ABC's and the songs." 

.-I like the people and the anin^als." 

:'Big bira." 

''Like to sing. " , ' 

"jjig bird. Susan and puppets." 

.-Like ABC-s sesame Street song," , ■ 



1 

\ 




wa^liiiiaii^iW— --^ — 

■ . ^- «-i wsine -with good entertainment," - 
■'Con»bines educationa] value witn g 

-very eduqational and entertaining." 
"VerV educational*" 
"If s unique " *^ 

,.;e.y educational - .t helps the. learn a s.nse o.'direction 
-ft teaches hot numbers. She's learned to count." 

' ' -v. nnmhers' the alphabet,., and how to 

■ "It teaches, children theii numbers, 

.wri te . 

"It teaches children ha^ to count." 
"trhfe chFir^-ctors are all nice-" / 
"It helpr. yhen' school f tarts." 

. ■ -.1 hPios -with school -work." 
. "very educational — helps wiwi 

"Teaches school work." ■. ■ _ 

• -"HoTf to read and do math,". 
' -Helps them prepare fcr school wock-"^ 
' "The way*th«^bird teaches 'the alphabet." ' 
"It=s very", interesting. 
"It occupies them usefully. 

"The teachiL of the alphabet " , . . ' ■ 

y- ;..eachos ,aJu-, nutters: colors ana pares of th« body. . 
Vlhe children love it boc.use o£ the kg bird, " . . 

/ "I like tKe big bird.". ^ ' ^ 
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^P«ts - therefore children enjoy 
■ ,1 aids for -teaching concepts 
'use visual aias 

1 e arning . ° . > . 

• , It introduces them to learning . 
■■It taught my child to county ^ ^ . 

experiences as m school. ^ 

^tch it all the time. It entertains him. 
..Tl«, child li^^^^^.l^^"'^'''' - • . / . ' 

./~ ^'*L^^r,rt and ABC's." - , ' 



■■„«,ev, learn ho. , , / ■ . 

;.The songs and the puppets. " ^ - ^ 

"It teaches them a ^great deal.", ^ . -.• 

„It teaches -the. the alphabet and numbers. 

•• leve-1 for theVas. So.eti.es parents ■ 

"It's built on- a lo-.«er level , . , 

can't get to kids level. _ ■ . 

"counting and AbXc;. ' ' , • it across. "' 

. 3,„,; the- alphabet song.really gets rt . ^ 

"Counting and songs ^ 

..-idren receive' on numbers an6 ABC's. . ^ 
"Education children rec , _ _ . ^ , 

..counting, matcMng ana ABC'S," ' ' . 

' ' T aet to .Oork and they learn the ABC - an 
' .'I 3ike it because I get to v,o 

* " ab-u-t the: animals 

.-.tie things like matching, scngs, ab.ot 
. ..They learn little tning , . , . _ 



etc," 



>..rs W to ccunn: and songs, v 
■It teaches them numbers, how ^ ^ ^ . . ^. ^ 

,.Xt teaches them hov. to cbunt." ■ ' ; ^ . "..^ 

i-r. re^ to sesame Street . 
.the ABC^s and the song 'HowtoCe^to , , 

..^-t'-s very educational." 
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..teaches how to count . sin, ana loarn ABC's." - ' 
.-It introduces the™ to ™usic, art ana nu^ers." 

.■Thij^atching and the music. . ■ ■ 

" " ntl*=n 'xfs the onlv thiM I Kno« v^ere they, U 

„j, holds ^^^'\r-^Tj, Tlon, Perioi o£ time . " 

set and watch f oi ,a lo^^y r ^ _ ^ 

art ^^nqs and ABC's." 
"Musir , an: ,,^s>^**y 

v.*e LPT's and numbers." 
"It teaches as^ ^ . * t, 

he. somethin, and not|,u-st a. to.=«toons._ 

...he .ay they teach number sand ABC'S." , . 

"It's educational' ^ 
''Music" 
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■ , ' n c - Childrons:_Comn^^ 
Washington ^"^ — \ - 

"I like everything." ■ ' ^ ^ 

"Especially big bird." 

I 

"It's A.' okay." 
;'Big bird." 

"Big bird and Oscar - very mvch." 
"Big bird 

"I like the big bird." , 
"I like the big bird." 
"Big bird." ^ 
"Oscar" 

•'I like everybody on it."' , ^ 
.'■"Learning to count." 

"i like the numbers.*' ■ *.,. 

"l^like to see the big bird." 
•'What goes "with what. 

.^earned numbers' addition and tak.«a»ay/' , 
■ u.e the bird and the actors and the .uppet..> 

"ABC'S and how to print," 
"The way they say the -numbers - 
"Funny man and puppet and big bird." 
"Big bird." 

' "Gordon and big bira.' ^^v.^ ^ 



ERIC 



ERIC 



r "The counting- 
'*Big bird, " 
"Ernie and bird, 
"Oscar, " 
"Big bj.rcl, 

''The iTiUPic nice," 

"Big bird and Oscar.'" 
"Big bj.xd. " 

..counting n-omfcers and s.yil^g ABC's," • 

. follow along v,ith the program 

"I have a cuxorii'^; ■ ---'^ - 

' "Big bird and Mr, Hoo^r," , 
-Pl^ay games and fly kites," 
"Learn to count." 
"I like the singiiicj-" 
. '*T:he songs, and the tine," 
"bscar and big bird," 
"Big bira and the ABC song." 
• "The muppets are £un." - ^ 
"Oscar and big bird." 
"It makes me smarter." 
-I like the matching." 
..Osc^.r, Bob ami the muppcts." 
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"AEC song and big t>H^^ - " 

.•Big bird and Gordon ancl Oscar." ' 

"Oscar and big bird. . ' 

"Big bitd. Oscar. Thercs^i. 

, . ,3 Bert Oscar., the cocKie monster. 
"I like the animals, Bei.v. , 

"Big bird. " 

"Big bird, Oscar, csrfoons." 
"Oscar. Bob, Susan." 
"The number 6." 

1 
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